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Pfizer commissioned a global survey with
The Harris Poll to better understand the
experiences of more than 1,000 people
living with hemophilia, and their caregivers.

) The findings highlight the complexities of
hemophilia care today.
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in hemophilia care.

Key Takeaways From Patients and Caregivers
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reflect optimal care, leaving many 2. by both clinical benefits and how 3. advocacy groups are trusted partners
patients with unspoken compromises medicine fits into daily life in navigating treatment choices

The Emotional and Physical Burdens of Hemophilia Persist
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Clinical Efficacy and Shared Decision Making
Drive Confidence in Treatments

Patients’ key priorities when considering a change in treatment include:
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Patient Advocacy Groups and Healthcare Providers
Remain Trusted Guides

61% say they would

59% surveyed said be unlikely to switch
healthcare providers treatments without /
are the leading source a proactive Patient advocacy groups are often where
of information about recommendation people first hear about advances and where
subcutaneous non-factor from their they can ask questions in a safe space.
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We aim to provide balanced, accessible
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guide conversations about care

Kate Nammacher,
Senior Vice President of Education,
National Bleeding Disorders Foundation
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The 17-minute online survey was '
fielded from February through
March, 2026, and conducted

using online panels.

@
The questionnaire was informed
by interviews with hemophilia
community leaders.
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